iconik

EDITORIAL PARTNERSHIPS | PROGRAMME PROPOSAL

iconik outlines editorial partnerships with Global
Directory visibility for up to 10 brands

Rights-cleared editorial collaboration and selected brand discovery

Prepared 28 October 2026 | English | Pre-publication editorial copy

DRAFT — Content is prepared for Press Room review; it is not a public launch announcement.

Berlin, 28 October 2026 — iconik is outlining an editorial partnership opportunity for publishers, content
producers, creative studios and rights holders interested in sharing authorised editorial projects with an
international, multilingual audience. Partnership discussions may also include visibility for up to 10 eligible brands
in the iconik Global Directory.

Up to 10 brands in the Global Directory

As part of a mutually agreed collaboration, a partner may nominate up to 10 brands for consideration and
presentation in the Global Directory. Each proposed profile will be evaluated for relevance, authentic identity,
official website, accurate contact information, category and location data, and rights-cleared visual materials.
Profile scope, placement and any agreed visibility are confirmed individually in writing; nomination alone does
not guarantee acceptance or editorial coverage.

Editorial projects and responsible republication

The programme invites proposals in fashion, interior design, architecture, wedding décor, real weddings, travel
and related creative fields. Republishing or translating material requires a non-exclusive permission covering each
approved text and photograph. Original copyright remains with the rights holders. Author, publication and
individual photographer credits, together with source links, are retained in every approved use. Languages,
channels and publishing schedules are agreed in advance.

Independent editorial standards

Editorial selection remains with iconik. A Global Directory profile is a discovery resource and does not constitute
a promise of independent editorial coverage, guaranteed rankings or a specific editorial outcome. Where a
collaboration includes paid advertising or sponsored material, commercial content must be clearly identified
under ic6nik’s editorial policies.

Partnership enquiries

Prospective partners can write to hello@iconikmagazine.com with their organisation, existing publications or
projects, up to 10 proposed brands, original source links, rights-holder information and preferred collaboration
format. Commercial campaign enquiries may be directed to marketing@iconikmagazine.com; official media
enquiries to press@iconikmagazine.com. Final participation arrangements and deliverables are subject to review
and written agreement.

Programme information: https://www.iconikmagazine.com/mediakit
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